



















































































01134353

01134355

dnvazuarITmuINITNIINIsAIUEN anndunisAudn AsIAnIsAIUNISAN
Uan maidienviuadine msdaesdinig msdanuynara msdansaud msienan
Fsdaadunisvnevesian1siuan warnsliusnsang q AaeaasTuUNIs
muAuIUNsRuLaziuIlirensAUdnluewan

Characteristic and revolution of retailing. Retailing institutions. Retailing
management.  Location,  Organizational ~ management,  Personnel
management. Merchandising management. Price setting. Promotion methods

and retailing services. Controlling system and trend of retailing business.

NSUIMITPNANTUNUS 3(3-0-6)
(Customer Relationship Management)
AwiidesSeusneu : 01134111

NSEUIUMIIIMSAAIRlUNMsasANEIUs MwsEoze1IRUgNA1 MIdnduls
TWsunsumemsnaiaiieadnaanudlanagmuduiudfifsewinesdnsuazaain
sususlnauasdiidliide  nsddulateielildamuefulasldnagnslaty
19 nagnsmssnwgnAt nsmgnAnlu wavn1shsgnAngu

Marketing process to build long-term relationship with customers.
Marketing programs decision to create good understanding and relationship
between organizations and market, including customers and stakeholders.
Value added buying decision through win-win strategy. Strategy for customer

retention, new customer acquisition, and customer win back.

NTALETUNITVIUALNITAAIANINTTY 3(3-0-6)
(Sales Promotion and Event Marketing)
Jufideedouninion : 01134111

ANUNNNY ANdIAY TnguszasAn sdaasunisvisuaznITnatafianssu
KUIAA NENNTT FDNTEUETUNITVIIRAZNITAAIANINTTH NTIURLLAZNITAIIUA
nagnsagilusedninn meldnsieseianiunisal nsivuadivang n1s
a¥sassdindesouaznisidondefinaunaiustismnzanasnndosiuindosile
MINIIABY MsENURTR

Definition, importance and objectives of sales promotion and events
marketing. Concepts, principles, methods of sales promotion and event

marketing. Planning and defining effective strategies by analyze situations.

57



01134411

01134422

01134442

Defining objectives creating tools and selecting media that meet and match

with other marketing tools. Practicing required.

A15AANITNISAANA 3(2-0-6)
(Marketing Management)
AyiideaFeunnnou : 01134111
LUIAMUAANITTIANITNIINITAATA wtmmtawﬁﬂﬁmaw:é’ﬂﬂﬁmSﬂmm
ulbvig uagnagynsveanisdanisaundndue 31a1 deannenisnatanaznig
AUATUNITAAIA NTIATIER NTVIUNY NITAIVANUATNNTIABIANTT WualtuYes
mMsdnns aanaluswnan sanmsiesvitymasnsdinenenismain
Concepts of marketing management. Roles and functions of marketing
manager. Policy and strategy of product management, price management,
channel management and promotion management. Analysis, planning,

controlling and organizing. Problem and case study in marketing.

ASARIAUINNG 3(3-0-6)
(Service Marketing)
Juiidosdousnnou : 01134111

ANVAZUAYYRUIATBINAIAUINT NIsTUNUSEIAN weRnssuKlduInIsdIu
UszaumsnannuesduaAIusnig Tﬂsaa%’naLl,a=:msﬁmmamﬂ’uﬁﬂsxﬂamﬁﬁ%ﬁw
mMsluInsuarAnwgsiauinmsienized

Nature and scopes of service marketing. Type of service. Service consumer
behavior. Marketing mix of service. Structure and development of service

institution. Study in specific service business.

NaNNISIANTSARIAAN 3(3-0-6)
(Principles of Logistics Management)
JundideaFounniay : 01134111
vénmsuagnszuuMsasdaindifioatiuayuingivuasdumdniasy  uw
muAnaedafinduuunaunaulasniuisnsuaelafindudn  nsdanisnagns
aodafindlugalaniiin
Principles and process of logistics in order to support materials and

finished goods logistics concept through main logistics activities. Logistics
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strategy management in globalization.
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03762333

03762363

03762364

MsAeaNTNIgINTTMINe TS TIu 3(3-0-6)
(Intercultural Business Communication)

=3 3 [=3 P =i at al =
LUIAALAZBIAUTLNRUYRINISAANDADANT sssufluuay Tmusssuludmun

=

Aeadesfumsdemmugsiawasmiainnuduiusniegsie nagNEIUNT
Posodoansuarufsng  sewinntamsssy  Yedunelunarneueniiiinasonts
Andadeansnegsiasewineinnsssy

Concepts and elements of communication. Social customs and cultures
relating to intercultural business communication and establishing business
relationship. Strategies in intercultural communication and advocacy.

Internal and external factors affecting intercultural business communication.

NsATNUYIBUAL 3(3-0-6)
(Cross-border Trading)

FAuIMSVeINMIAMIMIBUAU  ARIULAY  ANITAIUAZIAUNNINISATEY
PIBUAU FRINWMIAIELAL nrang suideu wunmalfiRvesmsmmeuay
JULUUNIAMBUAULAETINLAY ulgueresemaAndBvEnase M IA LAY
UgmuazguassnrasnsAdnumneuay

Evolution of cross-border trade. Border crossing points, cross-border trade
points and routes, border trade channels, laws, regulations, and practices of
border trade. Border and corss-border trading patterns. National policies

affecting border trade. Problems and obstacles of the cross-border trade.

gsnauasnIANsEndnsUssmaLazgaamnIsulue Loy 3(3-0-6)
(International Trade Business and Industry in ASEAN)

5509 NMSAA1R AUATLATUSNIS EREIVINTTHWALNNTANIUBTEY SEUULATYSNT
waznseiaivlamaasegia ulsuisuazunuivmeaaniasy ngsuidsumanism
waznTamu MyinTeienuaselunisudsduveanduuseivaAeiou

Business, marketing, goods and services, industry and trade in ASEAN.
Economic systems and economic growth, government’s roles and policies.

Investment and trade regulation. Analysis of competitiveness of ASEAN
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03762464

countries.

aAFIVINTTNLATNSAT TWaLTY 3(3-0-6)
(Industry and Trade in Asia)
maimngaamIIIasMsfvataenlanedii 2 madulamaasegialy
widelATeETmgnamNITILEYNISAT  WlsuisuasiniumAsYgnaLgum
MANTAATIERUTOUTIIUN SRUIINNAUATYEAY  UUMYBInIAsy  gnamnssy
n3en eaenaunTauluedy
Development of industries and trade after World War IIl. The growth of
the economics in Asia. Structures of industries and trade. Policies and trends
of macroeconomics. Analyzing comparatively the growth in the past. Roles

of government. Industries of trades including investment in Asia.

#nINsIansiadannd

03764328

03764334

n3danisladafndlugsiadiuan 3(3-0-6)

(Logistics Management in Retail Business)

unumvedladafndriogsiafuan menausledaind msdetie nisdaiu
waznsnszedumludeuilan  msdanisausieintsvesgnaTtulgguniue
Uan weluladansaumedmivladaindlugsnanuan

Roles of logistics to retail business. Logistics planning, purchasing,
storage, and distribution to consumers. Customer demand management in

retail supply chain. Information technology for logistics in retail business.

n159aN15lATInevudsszAUlan 3(3-0-6)
(Global Transport Networks Management)

wwRasfulassiemsuds  msvudssydulanuavnisdnsudoudeiug
wihivesanifouds nmsmunusasulovionsauds 38lunsdanisiaseinons
YUAY

Concepts in transport networks. Global transport and spatial organization.
Function of transport terminal. Transport planning and policy. Methods in

transport network management.
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03764335  ladadnddunsuwauluendeu 3(3-0-6)
(Cross-border Logistics in ASEAN)
unumuazANNdIfgyvedladaRndtIunIuRAY NTBIBANALAINTURINIS
Prwau AEnsganinsdiuuny nmsdiauauresysveivu ngsuilouuas
LASBIMNB93195 MsfvuadunaLargaii-aen n1deulsanisauunealy
2deu Usewuwazuunltidluladafinddumsuuny

Roles and importance of cross-border logistics. Facilitation of frontier
crossing formalities. Transit clearance customs regime. Cross-border
movement of people. Traffic regulations and signs. Designation of routes
and points of entry and exit. Transport connectivity in ASEAN. Issues and
trends in cross-border logistics.

03764424  maudusznaunslugshaladading 3(3-0-6)
(Entrepreneurship in Logistics Business)

AMNEREY Ussan warlemavesginaladaind esrinisuasiaetiogsialad
afind msdansvinensuysd nagns nauazdeUsdulugsialadadind a3us3su
AuTuiinvouredny wavladafnduuudaiu

Importance, types and opportunities of logistics business. Logistics
organization and business networks. Human resource management,
strategies, rules and regulations in logistics business. Ethics, corporate social
responsibility and sustainable logistics.

avnivdfaans
01453351 NOVIBUTIULAZUsTAUF AN 4 (4-0-8)

(Law on Labour and Social Security)
wé’nﬁﬂﬂwmngwmmwww Usrifarmudunnvesngumneussanulve  ns
AUATBINTNIU NISLEUSIUIANUAEUD USINUANWLS N1SAITUARLSIILLEY
Aanuiymsmenfatulseny uuimresanamusInuLaynsUsE A AL
The general principles of labour law, history of Thai labour law, labour
protections, employment of young workers and women, labour procedure,
labour relations interpretation relating to labour problems, roles of labour

union and social security.
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3.1.5.3 MeANIUIMsawmsuldauenaiv / Sufnealy

01132101  gusznaumijulval 3(3-0-6)
(Modern Entrepreneur)
wuIRnnsuIMsgshagalan ol unumuazanudiduesnisuimsgstagell
advIznaULarmM I TBuuNugIie nswssunsaudmiumsidudusenaunis nns
Wnsevanudululanigsia mausmsanudes
Concepts of business in the administration in the globalization era, roles and
the significance of modern business administration. Business plan elements and
writing, competency preparation for being an entrepreneur. Business feasibility

analysis. Risk management.
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